
Social networks connected 
pilgrims of Santiago de 
Compostela. A heresy?
Context

Although the first 
pilgrimages to the tomb 
of St James, in the 9th 
century, were entirely 
within the Iberian 
Peninsula, by the 10th 
century pilgrims came 
from much further 
afield. Today, the Ways 
of Saint James, as the 
Camino de Santiago 
is also known, cross 
the whole of Europe, 
covering several 
thousand kilometres 
as they converge 
upon Santiago de 
Compostela, the capital 
of the autonomous 
province of Galicia.

The pilgrimage is 
changing (Lorey, 
Dosquet et al., 2019) 

Today, the Camino de 
Santiago is no longer as 
exclusively a religious 
affair as it once was. 
In fact, the pilgrimage 
constitutes a unique 
cultural, religious and 
commercial continuum 
within 	Europe, whose 
importance in terms 
of cultural heritage 
and tourism has been 
recognised through 
the award of two 
international heritage 
labels (Council of 
Europe and Unesco)

 

Research 
question

 The goal of our 
research is to 
know if « To be 
connected to social 
networks during 
the pilgrimage » 
is it inside or 
outside the social 
representations of 
the pilgrims?

•	 2 implications: 
- If it’s inside, 
the shareholders 
(hostel, tourism 
administration…) 
should integrate them in 
their offers; 
- If it’s outside the 
shareholders should 
respect the pilgrims not 
to be contaminated by 
them.

Conceptual 
Framework

Social representations 
(Moliner, 1989; Abric, 
2005)
Abric (2005) : « A 
social representation 
is a organised set of 
informations, attitudes 
and beleives about a 
social object shared by 
a group. » 

2 components: meaning 
and structure (core and 
peripheral ):
•	 Core: elements 
which are COMPLETLY  
associated or inside the 
social representations
•	 Peripheral system: 
elements which ARE 
NOT COMPLETLY 
associated or inside the 
social representation.

Methodology

• Qualitative stage 
(focus group 
or individual 
interviews): to 
propose associated 
image with the 
social object: 35 
pilgrims;

• Quantitative stage 
(survey on targets: 
676 pilgrims in 
France and Spain)
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Findings

To be connected is not 
in the core but
for 4 items/8 are close 
to 40%.

So we can imagine that 
these 4 items will come 
into the core soon and 
then:

To be connected for a 
pilgrim is not completly 
a heresy and could 
be COMPLETLY 
associated in the 
pilgrim’s mind

Managerial  
implications

• Dedicated spaces 
inside the Youth hostels 
for connected pilgrims
No generalization of the 
Wifi inside the Youth 
hostels to respect the 
pilgrimage spirit.
• Advices to respect the 
Santiago spirit.
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